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I n t ro d u c t i o n

The BBC is a major part of our daily lives. It entertains
and informs us across radio, the internet and TV. It is a
testimony to the success of the public funding of
broadcasting. It is central to the development of the
political and cultural life of the country. We need to
build on this success to create a better, more
democratic, more creative BBC in the 21st Century.
The BBC’s Charter was last renewed in 1996. It has to
be renewed again in 2006. 
On 11 December 2003 the Secretary of State for
Culture Media and Sport, Tessa Jowell, launched a
two year consultation to see how the BBC ‘should be
adapted for the future’1

This pamphlet sets out some of the reasons why you,
your community group, trade union or local political
party should intervene in the debate, and some ideas
about what can be done. 
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Public Service Bro a d c a st i n g

In 2003, each household in the UK watched on ave ra g e
j u st over 26 hours of te levision a week, and listened to
m o re than 43 hours of ra d i o .2 H ow bro a d ca sting is
funded, organised and co n t ro l led should there fo re
m a t ter to anyone co n cerned about the quality of our
l i ves, our democracy and our culture s .

Public Se rv i ce Bro a d casting in the UK

Public service bro a d ca sting means pro d u c i n g
p ro g rammes which addre ss the widest poss i b le ra n g e
of audiences, and serve the public at large, not just
ce r tain sections of the public, or the inte re sts of
p ro d u ce rs and bro a d ca ste rs or the dicta tes of the
m a r ket. Public service bro a d ca sting means pro d u c i n g
p ro g rammes designed to cover the widest poss i b le
range of output. It means news and current affa i rs. It
means educational and arts pro g rammes. It also
means comedy, soaps like East E n d e rs and Coro n a t i o n
S t reet, drama serials like Prime Suspect and Sile n t
W i t n e ss, sport, films, quiz shows and light
e n te r tainment like Fame Aca d e m y. For the BBC, it also
means providing music and speech radio full of va r i e t y
and quality and providing one to the most succe ss f u l
range of internet web pages in the world. 
The backbone of bro a d ca sting in the UK, the BBC (TV
and Radio), ITV 1, Channel 4, S4C and Channel Five, are
s e r v i ces that are re q u i red to provide a range, at
d i f fe rent levels of intensity, of public service
p ro g rammes. The BBC is funded by a lice n ce fee and
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the co m m e rcial sector depends on advertising and
s p o n s o rship. Since 1954, co m m e rcial TV in the UK,
u n l i ke its co u n terpart in the USA, has had significa n t
public service obligations.
S i n ce 1990, (see Chapter 2) ITV has become le ss and
le ss of a public service bro a d ca ster, but it and the other
public service co m m e rcial channels still re ta i n
obligations to provide pro g ramming that is designed to
do something more than just make profits. 
As the BBC has re ce n t ly argued, ‘Public service
b ro a d ca sting is to an important degree about
ex p e r i m e n tation and risk-taking, and a bro a d ca ste r
which never fails is not taking sufficient risks’ .3 T h e re
a re, however, other co m m e rcial bro a d ca ste rs, most
n o ta b ly Sky te levision, which do not have public service
b ro a d ca sting obligations, and only pro d u ce
p ro g ramming that maximises their pro f i t s .4

What the public think about the BBC as a provider of
PUBLIC SERVICE BROA D CA S T I N G ?
A u d i e n ce re s e a rch co m m i ssioned by the BBC in June
2003 demonst ra ted that public support for public
s e r v i ce bro a d ca sting in the UK and for the BBC is
st rong. Compared to its co m m e rcial rivals the BBC’s
te levision output was judged better in 17 out of 22
a reas. 5
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The attack on public service
b ro a d c a sting since the 1980s

G i ven the importa n ce of the BBC and of public service
in te levision, what, you might ask, is the pro b le m ?
S u re ly, the BBC will sail through this Charter Rev i ew ?
Well, there are powerful fo rces that want the syste m
changed. They want a system where, as in the USA
public bro a d ca sting has been re d u ced to surviving ‘on
donations and has an audience of around 2 perce n t ’ .6

A right turn…Bro a d casting policy since the 1980s.

In 1986, the UK had four TV channels. Since then, there
has been an ex p losion of TV and radio, mainly thro u g h
the arrival of ca b le, sate l l i te and digital TV channels,
m o st of which are subscription or advertising funded.
By 30 June 2004, 55% of UK households had digital TV.
Sky Te levision had around 7 million subscribers and
the BBC free digital service, Fre ev i ew, had 4 million.
The to tal number of subscribers to ca b le TV had
reached around 3.36 million.7

H owever, since 1986, succe ss i ve Tory and New Labour
g overnments have adopted policies designed to
i n c rease the amount of co m m e rc i a l ly funded
b ro a d ca sting in the UK.
The 1990 Bro a d ca sting Act re d u ced the amount of
public service bro a d ca sting that ITV had to pro d u ce and
fo rced companies to bid often huge sums of money fo r
the right to run one of the then 15 regional TV
companies. This put huge pre ss u re on the re s o u rces of
many of the succe ssful companies and led to cut backs
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in spending on pro g ramming. 
Sky TV was allowed to break into the market at the
same time. It did not have the any co st ly public service
obligations and so was able to co m p e te unfa i r ly with
I T V. No government has since fo rced it to ta ke on public
s e r v i ce obligations to pro d u ce a level playing field
b e t ween Sky and the ITV co m p a n i e s .8 

The 2003 Communications Act gave powe rs ove r
co m m e rcial bro a d ca sting to the Office of
C o m m u n i cations (Ofcom), which is intended to
p ro m o te co m m e rcial competition in co m m u n i cations –
that is TV, radio, sate l l i te, ca b le and te le coms –
excluding the BBC. The government also re l a xed rule s
g overning both fo reign ow n e rship of UK TV and media
co n ce n t ra t i o n .
Soon after, the effects of the new rules we re felt. In
February 2004, the old regional ITV system in England
and Wa les finally collapsed into one company, ITV. 
A f ter 1990, the BBC and ITV we re fo rced to ta ke 25% of
their pro g ramming from companies that we re
independent of the main bro a d ca ste rs. 
Independents brought innovation. However, there is a
d ownside. As the independents have grown, so have
casualisation and poor working conditions. As Michael
D a r low, has put it: ‘Until the 1980s, most jobs in TV
we re well-paid, pensionable and permanent in  2002
a l m o st a third of those working we re fre e l a n ce s .
Behind them lay tens of thousands more not working –
a pool of anxious, frust ra ted, under-or-unemploye d
p e o p le, incre a s i n g ly open to ex p lo i ta t i o n . ’9
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I T V
The under-re g u l a ted competition from Sky and other
co m m e rcial channels hit ITV hard e st. By 2004
a u d i e n ce share of ITV and Channel 4 in sate l l i te homes
was little more than half of what it was in non-sate l l i te ,
or analogue, homes.1 0

ITV has responded to the competition by watering dow n
its public service provision.  It cut its lo cal output by 12%
on ave rage in 2002 and its non-news regional output
declined by one third in 2003. 1 1 It has made its schedule s
m o re populist and announced clo s u res and job lo sses. 
In November 2003, Meridian management announce d
a raft of job cuts, to talling 150 posts and st u d i o
c lo s u res, which meant that it would no longer have any
g e n e ral production studio capacity in its fra n c h i s e
a rea. In March 2004, ITV decided to cut 200 jobs at its
C e n t ral Birmingham and Nottingham studios. In 2004,
Tyne Tees also embarked on plans to cut 20-30 jobs.
Speculation was st rong in 2004 that ITV plc planned to
m e rge with the two remaining major ITV co m p a n i e s ,
U l ster TV and the Scottish Media Group. In profit te r m s ,
all of this paid off.  By June 2004 ITV’s profits, befo re ta x
and other co sts, we re up 42% to £132m.1 2

At a co s t …
H owever, the co st to public service bro a d ca sting of
i n t roducing under-re g u l a ted competition for the BBC
and ITV has been high. Acco rding to Ofcom betwe e n
1998 and 2003:
�  spending fell on arts childre n ’s religious and
e d u cational pro g ra m m i n g
�  d rama and factual pro g ramming saw a narrowing of
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the range of co n tent they cove re d
�  s p e c i a l i st pro g rammes on topics like arts and
c u r rent affa i rs we re pushed to the edges of peak
v i ewing hours .1 3

The Politics of the 2006 Charter Rev i ew

One of the fo rces behind these changes has been
e conomics. The new co m m e rcial environment has
c re a ted huge revenue sources for some co m p a n i e s
l i ke Sky.
In 2002/2003, the lice n ce fee raised about £2.7 billion -
n e a r ly 95% of the revenue ava i l a b le to the BBC.1 4

H owever, the BBC’s revenues should be put in the
co n text of the much gre a ter size of the advertising and
subscription market. In 2003, subscription reve n u e s
stood at £3.295 billion, advertising at £3.240 billion and
‘other’ revenues (sponsorship, shopping channels,
p remium ra te te lephony and inte ra c t i ve services) at
another £1 billion.1 5

The pre ss u re on the BBC

In February 2004, a Conserva t i ve Pa r t y - s p o n s o re d
report by a group ca l led the Bro a d ca sting Policy Gro u p
was published. 
The views ex p re ssed in Bro a d ca sting Beyond the
C h a r ter we re a summation of almost two decades of
criticism of public service bro a d ca sting. The re p o r t
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re commended that:
�  the lice n ce fee be re d u ce d
�  ITV be re leased from its public service co m m i t m e n t s
f rom 2007
�  the BBC should be dive sted of its production arm to
‘open up the full ex tent of the BBC schedules to
co m p e t i t i ve supply ’ .
�  a new body, the Public Bro a d ca sting Authority,
should be established which would ‘ta ke re s p o n s i b i l i t y
for the delivery of all public service co n tent’. It wo u l d
be funded by the Treasury and acco u n ta b le to Ofco m .
This latter point was similar to one in the 1986 Report
of the Committee on the Financing of the BBC, (the
Pe a cock Report).1 6

This report was part of a period of intense politica l
p re ss u re on the BBC, orc h e st ra ted by those like the
B ro a d ca sting Policy Group who wanted to see further
m a r ket re forms in UK bro a d ca st i n g .

The BBC blinks – and cuts…

In November 2003, the BBC decided to sell BBC
Te c h n o logy to Siemens, in spite of the fact that since its
launch it has delive red ‘s i g n i f i cant benefits to the BBC,
£19m in profit and price reductions in 2002/3 alo n e ’ .1 7

In July 2004, the BBC ord e red a rev i ew of its
co m m e rcial arm, and of BBC 1’s output in response to
the allegation that the BBC was ‘crowding-out’ new
companies by producing pro g rammes that could be
made by its co m m e rcial riva l s .
This allegation was quickly shown to be false. In
S e p tember 2004, the co m m e rcial media re g u l a to r ,
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O fcom concluded that ‘we do not have sufficient
ev i d e n ce to prove or to disprove the ex i ste n ce of ove ra l l
“ c rowding-out”’ 1 8

In August, Michael Grade ca l led in a firm of
a cco u n tants to rev i ew the Corpora t i o n ’s finances. At
the same time, there was increasing speculation that
some, or all of BBC Worldwide might be sold off.1 9

In December 2004, Mark Thompson, the BBC’s
D i re c tor General, announced a major org a n i s a t i o n a l
s h a ke out. It invo lve d :
�  cutting, 2,500 jobs in administ ration, 400 in
p ro g ramming and another 2,400 by selling off BBC
B ro a d ca st and Resource s ;
�  an acro ss the board 15% cut in pro g ramme making
co st s
�  pushing the amount of BBC production ava i l a b le to
independents up to 50% from 25%.2 0

It could be that the BBC did this to ward off wo rs e
m e a s u res that might have been imposed by the
g overnment. However, in taking these steps befo re the
p u b l i cation and debate over 2005 White Paper on the
C h a r ter the managers have succeeded in pre - e m p t i n g
the whole pro ce ss. They also signalled support fo r
reducing the level of production facilities and sta f f
a va i l a b le to the BBC for producing public service
te lev i s i o n .
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C h o i ce or no choice ?

The lo n g - term aim of government policy is based on
ideas outlined in the Pe a cock Report in 1986. It is to
re d u ce public service bro a d ca sting and the BBC to
p roviding only those radio and TV services that it is not
p ro f i ta b le enough for the market to make. This
a p p roach assumes that markets are the best way of
p roviding choice in the economy, society and
b ro a d ca st i n g .2 1

C h o i ce for some…as long as you can pay for it

In bro a d ca sting you need to know what is being
p rovided befo re you can tell what you like. If yo u
s a m p le a pro g ramme, you may not want to pay dire c t ly
for what is on offe r. To ove rcome this pro b lem, pure ly
co m m e rcial bro a d ca ste rs will try to sell you something
t h ey know you already like and are willing to pay fo r ,
without having to let you try it free. They will also be
re l u c tant to inve st in pro g rammes that are risky and
for which they cannot be sure there is a marke t .
That is why Sky is driven by pay-per-view football and
m ovies. Commercial operations such as Sky do not
p rovide the range of choice of st y les, topics and new
forms of pro g rammes that public service bro a d ca ste rs
a re re q u i red to offer us. It is there fo re undeniable that
public service bro a d ca sting offe rs viewe rs more
variety of output, more opportunity to ex p e r i e n ce and
learn to enjoy new things, more re g u l a r ly and more
c h e a p ly than pure ly co m m e rc i a l ly driven services. 
The USA to d ay, the UK to m o r row ?
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If you want to know where we are going, look to the
USA, where the co m m e rcial values dominate. There ,
the re l a t i ve absence of public service values in US TV
and radio means that the majority of people get a diet of
p ro g ramming designed to sell goods. In addition, new s
p ro g rammes are ove r w h e l m i n g ly one sided in politica l
o u t lo o k .
The media pre ss u re group, Fa i r 2 2 in the USA analy s e d
1,1617 sources that appeared on the evening news of
six US TV networks during the three weeks fo l low i n g
the launch of the attack on Iraq on 20 March 2003. Fa i r
found that 64% - or almost two - t h i rds - of all source s
we re pro-war, and 71% of the guests on the
p ro g rammes from the USA supported the war. Anti-
war sources we re only 10% of all sources. As one
co m m e n ta tor has put it, ‘Once the war began, the
major network studies we re virtually off-limits to
vehement opponents of the Wa r ’ .2 3

The most important co n s e q u e n ces of the victory of the
m a r ket ideal in US bro a d ca sting is that the bulk of
A m e r i cans are subjected to an unremitting diet of
e n te r tainment designed to maximise profits and have
very little choice of political pers p e c t i ve where
b ro a d ca st news is co n ce r n e d .2 4
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Regulating Bro a d c a st i n g

Putting the BBC under Ofco m ?
Should the BBC be re g u l a ted by Ofcom? There are
t h ree main arguments against this.
F i rst ly, Ofcom was designed to pro m o te a more
co m m e rcial bro a d ca sting environment with le ss
p o s i t i ve co n tent regulation. That is one importa n t
reason why it was set up.25 Handing the BBC over to a
body designed to get undermine the regulation on
which high quality public service bro a d ca sting re sts is
not sensible .
S e co n d ly, Ofco m ’s main governing board has no fo r m a l
re p re s e n tation from the nations, regions, or
communities of inte re st that make up the UK and is
made up people who are pre d o m i n a te ly from a
co m m e rcial backg ro u n d .26 

T h i rd ly, in September 2004 Ofcom made a set of
p roposals ex p l i c i t ly designed to minimise the ro le of
public service bro a d ca sting and the BBC in the UK. It
p roposed that:
� the BBC’s income should ‘not co st any more in re a l
te r m s’ than it did in 2003. In other wo rds the BBC’s
i n come should be fro z e n
� ITV should drop the bulk of its national and re g i o n a l
p ro g ramming (in Wa les, the Midlands etc) and that the
BBC should be made to pick up the bill and do these
ex t ra pro g ra m m e s
� in future the BBC consider privatising some of its
activities and charging subscription fees to viewe rs
� the BBC be fo rced  to have all of its plans fo r
expansion subjected to independent scrutiny—
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something Ofcom does not propose for the BBC’s
r i va l s .2 7

The BBC Gove r n o r s

The BBC’s Board of Gove r n o rs is marg i n a l ly bette r
than Ofco m ’s main board. At le a st there is a re l a t i ve ly
wider range of people on it, drawn from the nations and
regions and from a broader social base.2 8

G ove r n o rs, however, are appointed by politicians not
e le c ted. The public have no more say over who is on the
G ove r n o rs than they have over who is on the Ofco m
b o a rd. 
In January 2004, the Labour government fo rced the
resignation of Dire c tor General Greg Dyke by
subjecting the BBC to a mass i ve campaign of public
a t tack over its reporting of the war on Iraq. This atta c k
came in spite of the fact that ove rall the BBC (and other
b ro a d ca ste rs) cove rage of the War was ‘genera l ly
sympathetic to the gove r n m e n t ’s case’. The Gove r n o rs
d u t i f u l ly took their cue from their maste rs in
We st m i n ster and effe c t i ve ly sacked Greg Dyke .29 T h e
G ove r n o rs have not always ro l led over and allowe d
g overnments to have their way, but the system of
appointing Gove r n o rs makes them dependent on
politicians and so ete r n a l ly vulnera b le to politica l
p re ss u re. 
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Funding the BBC

The lice n ce fee remains the fa i re st way of funding the
B B C .
It is a ‘poll-tax’ - in that we all have to pay it re g a rd le ss
of our income. But so too are petrol duties, road tax and
VAT. Getting rid of the lice n ce fee because it is a ‘poll
tax’ would call into question the method the
g overnment uses to fund substantial parts of its
activities. Ofcom found a high level of public support fo r
the lice n ce fee in re s e a rch it co n d u c ted for its 2004
rev i ew of public service TV.3 0

Giving a part of the lice n ce fee - top slicing’ in the jarg o n
of the industry- to co m m e rcial companies to make
‘public service pro g ra m m e s’ would undermine the
BBC. It would also re m ove an ince n t i ve from Sky and
other co m m e rcial bro a d ca ste rs to make pro g ra m m e s
of quality out of their own inco m e .

Building for the future

The idea that the new digital age means you ca n n o t
h a ve significant public service channels because there
will be too many channels for it to work distorts the
t r u t h
Regulations can be put into place to ensure that the
major services in the UK are re q u i red to adhere to key
public service values. Ofcom has outlined a variety of
ways to inte r vene to deve lop public service
b ro a d ca sting in the UK, using a mixture of the lice n ce
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fee, a levy on new entrants into the UK TV market, ta x
i n ce n t i ves and direct government gra n t .3 1

The BBC

� The BBC needs to be deve loped as a public service
b ro a d ca ster, funded by the lice n ce fee. There should be
no freeze on the lice n ce fee. 
� BBC services must continue to be free at the point of
use to all people in the UK.
� The BBC should continue to provide a full range of
s e r v i ces acro ss the whole range of bro a d ca st i n g ,
including news, current affa i rs, original dra m a ,
original comedy, radio, music, light ente r tainment and
i n formation services. 
� The BBC should not have its lice n ce fee ‘to p - s l i ce d ’ .
This will bleed the organisation dry.
� The BBC should re tain its production base and build
on it, especially in the nations and regions. It should not
sell off its facilities nor privatise any of its
d e p a r t m e n t s .
� The gove r n a n ce of the BBC needs to be put out to
p roper, separa te public co n s u l tation during the debate
over the Green Paper on the Charter in early 2005. 
� The Campaign believes that all of the bro a d ca st i n g
regulation needs to be democratised. 3 2 B ro a d ca st i n g
m a t te rs could be devo lved to national and re g i o n a l
co m m u n i cation councils. These might include
re p re s e n ta t i ves of the national parliaments and
a ssemblies in the UK and people appointed by
nominating bodies. The nominating bodies should be
o rganisations that re p resent people in their wo r k p l a ce
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and lo cal communities, and they could select people
for the co m m u n i cation councils through a pro ce ss of
i n ternal election. They in turn would nominate
ca n d i d a tes for election to the BBC Board of Gove r n o rs
and the Board of Gove r n o rs of Ofco m .

The Commercial Se c to r

Doing something about the BBC is no good unle ss
something is done about the co m m e rcial sector as
well. It is ludicrous to make the BBC, S4C, C4 and C5
carry the responsibility and co st for providing high-
quality public service bro a d ca sting whilst their
co m p e t i to rs provide whatever cheap fa re makes a
p ro f i t .

We should:
� m a ke the main Ofcom board a democra t i ca l ly
re p re s e n ta t i ve body
� m a ke Ofco m ’s primary job the promotion of the
public inte re st in mass co m m u n i cations by st i m u l a t i n g
public service values and pra c t i ces acro ss the media
� i n t ro d u ce re q u i rements on companies that have a
s i g n i f i cant share of the audio-visual market to prov i d e
a public service pro g ramming 
� re q u i re Ofcom to devise policy tools to enable the
s u ste n a n ce and deve lopment of  ITV, Channel 4, S4C
and Channel 5 as prov i d e rs of public service
b ro a d ca sting on digital platfo r m s
� t i g h ten ra d i ca l ly the laws on media merg e rs and set
p roper limits on media cro ss ow n e rs h i p
� st r i c t ly define an ‘independent’ company in terms of
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ow n e rship and size to ensure that those co m p a n i e s
that benefit from lice n ce fee paye rs money are not
l a rge and/or linked to major media multinationals
� re m ove the BBC co m p le te ly from Ofco m ’s re m i t ,
except where the BBC’s seeks to engage in a form of
l i censed co m m e rcial co m m u n i ca t i o n s .

O fcom wants to freeze the amount of money spent on
public service pro g ramming over the next te n - ye a r
period. It also wants to see the end of ITV as public
s e r v i ce provider of pro g ramming in the nations and
regions. As the National Union of Journalists has
re ce n t ly arg u e d :
� ‘ITV should be offe red the option of continuing to be a
main st ream provider of PUBLIC SERVICE
B R OA D CASTING pro g ramming in a digital age, with
a p p ro p r i a te support in the form of tax ince n t i ve s ,
g rants, EPG pro m i n e n ce, must carry rules, and
m u l t i p lex ca p a c i t y
� If, however, ITV wishes to re t reat from its ro le as a
public service bro a d ca ster, Ofcom should look to ways
of  asking ITV to co m p e n s a te the public for the lo ss of
the ‘brand’ of ITV. This would invo lve asking ITV to
change its name, and to pay money tow a rds funding
public service bro a d ca sting in the digital age, if it chose
to stop being a provider of PUBLIC SERVICE
B R OA D CA S T I N G
� In addition, Ofcom should seek changes in the law to
e n s u re that the public had rights over ITV’s back
ca ta logue for the whole of the period in which it
b e n e f i ted from the privileges gra n ted by being a public
s e r v i ce prov i d e r. ’3 3
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In the future, the government needs to ensure that the
m o n ey spent on public service bro a d ca sting re m a i n s
co n stant re l a t i ve to the size of the bro a d ca st i n g
i n d u st r y. We should not allow the amount of money
spent on co m m e rcial bro a d ca sting to rise without
ensuring that the amount spent on public service
b ro a d ca sting increases in real te r m s .

A Public Se rv i ce Publisher (PSP)?

O fcom has proposed setting up a new, non-
co m m e rcial, Public Service Publisher, which will
co m p e te with the BBC by providing what it describes as
public service bro a d ca sting on a new digital channel.
On the surfa ce this seems a good idea. It is right to lo o k
to new ways of delivering public service co n tent acro ss
the new platforms of the digital age.
But on closer examination the PSP proposal has re a l
flaws. 
O fcom has pointed out that in 2003 to tal TV
b ro a d ca sting revenues, including the lice n ce fe e
a m o u n ted to  £9.534 billion. 3 4 Yet it suggests that in
2012 , £300 million, 3 5 le ss than 3% of the 2003
revenues in UK TV, should be spent on the PSP. 
This is a tiny amount, co m p a red to the ITV revenues in
2003 (£2.6 billion), let alone the size of the to tal marke t .
The ex i ste n ce of a non-co m m e rcial publisher might, in
the future, be an addition to the public service mix. It
m u st not be a subst i t u te for what ITV should be
p rov i d i n g .
H owever, Ofcom is allowing ITV to withdraw from its
major public service commitments and is implying that
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the PSP would be meaningful fo rce for susta i n i n g
public service provision in the digital future. This is
c le a r ly not the case. 
O fcom should there fo re consider ways to genera te a
p ro p e r ly managed increase in support for ITV, C4, C5
and S4C so that they can continue to act as
co m m e rc i a l ly funded public service bro a d ca ste rs in
the future. 

Digital Switc h ove r

N ow te levision services can be re ce i ved by any TV set
with an aerial. If you want the ex t ra free BBC and ITV
d i g i tal channels you have to subscribe to ca b le or Sky.
You can get Fre ev i ew for no subscription, but you will
h a ve to pay anything from £30 - £100 for a digita l
re ceiving box. In addition, in some areas, such as Wa le s
w h e re the te r rain is mountainous, you might have to
spend more money on getting a new TV aerial fitte d .
If all the population is to have equal acce ss to digita l
and Fre ev i ew, the government should fund the
p u rchase and fitting of digital boxes and any new
aerials for those people on low incomes, especially
p e n s i o n e rs .

Building for the future

We need to establish a fund to build community media
ce n t res where people can re ce i ve media training and
p ro d u ce pro g rammes for tra n s m i ssion on radio and TV
that ex p re ss a wide range of opinions.
These would be funded by a levy on the adve r t i s i n g ,
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subscription and sponsorship revenue of the major
co m m e rcial companies. They would be democra t i ca l ly
run and acco u n ta b le to the national or regional media
councils that would ta ke an ove rsight of the work of the
co m m e rcial and BBC activities.
These bodies would have re cognised trade unions and
would have a duty not to undercut wages and
conditions in the BBC and the main co m m e rc i a l
co m p a n i e s .

B eyond the BBC

We have gone beyond the BBC in this pamphlet. We
h a ve done this because, in addition to our proposals on
the lice n ce fee and the gove r n a n ce of the BBC and
O fcom, we think there needs to a ra d i cal overhaul of
the purposes around which the co m m u n i ca t i o n s
i n d u stry in the UK is organised and of its relationship to
the public.
We now fa ce a future where the government, the elite s
in the civil service and those at the top of the
co m m e rcial media industry have embra ced a syste m
that will allow choice to those with privilege and
m o n ey. For the re st of us it will simply mean we get
w h a tever cheap product can be fo i sted on us fo r
w h a tever price the market will bear.
The people driving this change are wrong about
b ro a d ca sting. No one wants a gove r n m e n t - co n t ro l le d
media. However, no one wants a marke t - d o m i n a te d
one either. We have to have a st rong, growing public
s e c tor to re f lect the dive rsity of our culture, the hopes
and aspirations of the people and to ensure that we
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h a ve acce ss to a wide range of high-quality mate r i a l s
designed to ente r tain to st re tch, to expand and
b roaden our understandings of each other and the
wo r l d .

E d u cate

T h e re is real job to be done alerting the public to the
p ro b lem and to the solutions.
This is where co m m i t ted individuals, trades unions,
students and community groups can play a key ro le .
T h ey can organise meetings, lobby ministe rs and MPs
and write to the lo cal pre ss. They can dist r i b u te co p i e s
of this pamphlet as widely as poss i b le. Schools,
co l leges and unive rsities can get invo lved in this as
we l l .

T i m et a b le

The government will publish a Green Paper early in
2005 and White Paper in the autumn of that ye a r. This
p rovides time to campaign and the opportunity to ra i s e
the issue, with your organisations and with MPs and
policy make rs. For speake rs, more pamphlets and
a ss i sta n ce in campaigning co n tact the CPBF:
Email us at freepress@cpbf.org.uk
Phone us on 020 8521 5932
W r i te to us at:
CPBF, 2nd Floor, 
Vi & Garner Smith House, 
23 Orfo rd Road, Wa l t h a m stow, 
London, E17 9NL.
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E- Activism

The World Wide Web and email have proven a va l u a b le
tool in campaigning on a whole range of issues in
re cent ye a rs. Using the web and email we can re a c h
wider audiences and make sure our vo i ce is heard –
i n d i v i d u a l ly and co l le c t i ve ly.
The Campaign has set up a we b s i te especially devo te d
to campaigning around the future of public service
b ro a d ca sting. Go to our web site at www. c p b f. o rg . u k
and sign up now.  We have a link on the site to
Fa x Yo u r M P.
You will be kept notified of all our activities and most
i m p o r ta n t ly about what you can do. In the meantime,
w r i te to the government and let them know about yo u r
co n ce r n s :
Te ssa Jowell, 
S e c re tary of Sta te for Culture, Media and Sport
2-4 Cockspur Street, London, 
SW1Y 5DH,  
w w w. c u l t u re . g ov. u k
Te lephone: 020 7211 6000
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The BBC is a major part of our daily lives. It entertains
and informs us across radio, the internet and TV. It is a
testimony to the success of the public funding of
broadcasting. It is central to the development of the
political and cultural life of the country. We need to
build on this success to create a better, more
democratic, more creative BBC in the 21st Century.
The BBC’s Charter was last renewed in 1996. It has to
be renewed again in 2006. 

This pamphlet sets out some of the reasons why you,
your community group, trade union or local political
party should intervene in the debate, and some ideas
about what can be done. 

Tom O’Malley is a member of the national council of the
Campaign for Press and Broadcasting Freedom

Campaign for Press and Broadcasting Freedom
23 Orford Road, London E17 9NL

www.cpbf.org.uk
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